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Counterfeits and piracy growing issue driven by increased quality,  

faster go-to-market and global online market places  

We need an industry approach like the Educational Publishers 

Enforcement Group in the US for markets outside of the US 

Fighting piracy and counterfeits requires an end to end approach 
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Three key take-aways from the presentation 
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We have seen an acceleration of counterfeits and piracy in the past few years 
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Fighting counterfeits and piracy requires a multi-channel approach 
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Elsevier Case Study – 2017 anti-counterfeit campaign 
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Awareness Campaign – Initial results from global social media campaign 

30,000 visits at English-language site since launch in June, 1,000 to Brazilian 

site (Spanish site to launch this month) 

Immediately after launch in Brazil we saw a 10% increase in reporting of 

pirates 

We polled students again who suggested “definitely a great job with the 

illustrations and getting the message across”, “convincing” and “very useful 

and may have a great impact” 

One student reached out to confess: “I'm writing this letter to sincerely 

apologize for distributing eBooks in the last two weeks… I thought it was fine 

to use… I'm a good student and I really don't want to screw up my future for 

this.” 
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Legal actions – Initial results from legal actions / raids (example India) 

Conducted 18 raids across 8 cities with a success rate of 75% 
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Thesis – We need an industry approach like the Educational Publishers 

Enforcement Group in the US for markets outside of the US 
 

http://stopcounterfeitbooks.com/ 
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